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Over $300 million spent on PR 

not on research



Lie under oath…

“Merchants of doubt”



Influencing

science



Legal threats and actions



Intimidation
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Lobbying and Influencing Policy



Support Through Allies



Claiming a Public Health Role



Claiming a false 
economic value







Unethical & unlawful marketing 



Glamourisation Normalisation

Defending use





USD 500,000



43,000 USD for the 
movie “Super man II”

345,000 USD for the 
James Bond movie 

“License to Kill”



Why children and youths???







Corporate Social Investment initiatives







Involvement in Illicit Tobacco









Thank you


