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the DReAM concept. It was later registered as a
trademark in the National Intellectual Property
Office. The concept was utilized by other sectors
including the private sector in promoting COVID-19
compliant behavior in their organisations. DReAM
iz used to easily recollect the most needed public

precautionary measures.

Conclusion: Easily understood uniform messaging is
important for the sustainable communication to
the public.
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Intreduction & Objectives: The use of marketing
technigues to motivate people to adopt behaviours
which are beneficial to the individual and the
society has long been used in the prevention and
control of communicable diseases. While usually
perceived to be the responsibility of the health
sector; the social marketing campaign ‘Towards a
New Normal’ sought to engage other sectors. The
authors aim to describe the methods of such
engagement.

Methods: The initial concept and creatives for the
campaign were developed by a creative agency
with technical inputs of health experts. State and
private organisations, whose interests aligned with
those of the Ministry, were invited to collaborate
with the campaign.

Results: Collaboration of state organisations ranged
from provision of logistical support for distribution
of material to taking ownership of campaign arms.

Private sector organisations took up the campaign
as part of their corporate social responsibility;
offering advertising space free of cost [such as

hoardings and LED screens; and within their
organisations). Media channels bolstered the
campaign with free advertisement placements and
interviews; and others incorporated the message
into their routine programs in innovative ways to
engage target audiences. Non-governmental
organisations provided technical and financial
support for the campaign.

Conclusion: COVID-19 response emphasized the
need for the health sector to engage multiple
sectors to bridge communication gaps between
health authorities and intended audiences for the
prevention and control of COVID-19. Social
responsibility needs to be understood as the “New
Mormal®
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Introduction & Objectives: Smokers are at a higher
risk of complications and death due to COVID-19.
WHO's Framework Convention on Tobacco Control
(FCTC) articles 5.3 and 13 recommend banning
sponsorships, Corporate Social Investments (CSI)
and interactions with the tobacco industry, which
uses diverse tactics to engage their consumers and
the public. This study aimed to analyse the industry
activities and interference globally during the
COVID-19 pandemic.

Methods: Investigative research techniques were
employed to identify information sources. The
identified
industry and media reports, and web content,

contents of scientific  publications,
including social media posts, were analysed using

thematic analysis method.

Results: A total of 233 incidents were identified and
200 were directly associated with 23 tobacco
companies. The highest number of reports (61)
were related to British American Tobacco. Tobacco
Companies received positive media coverage from
COVID - 19 related CS5l, such as wvaccine
development ventures, monetary donations to
COVID-19 relief funds and donation of medical
equipment. Tactful misinformation spread was also
reported such as criticism on WHO's statement on
COVID-19 and smoking; denial of association
between smoking/ vaping and increased risks for
COVID-19; and preprints on protective effects of
nicotine against COVID-19. Lobbying Government
Ministers on taxation and legalisation issues was
also reported.

Conclusion: The tobacco industry has made
attempts to convert the tobacco-industry-
unfriendly COVID-19 pandemic environment into a
positive, or at least less negative, one to them.
These attempts are direct or indirect violations of
FCTC articles 5.2 and 13, upholding which would
thwart such attempts of the industry and/ or their
front groups.
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Introduction & Objectives: The prevalence of
overweight and obesity among children continues
to increase in the ASEAN region, including in
Malaysia. In Malaysia, the National Strategic Plan
for MNon-Communicable Diseases (2015-2025)
provides the overall framework for the country's
response to the Non-Communicable Diseases (NCD)
epidemic. This study examined the current status
policy interventions in addressing childhood obesity
in Malaysia.

Methods: A panel of 21 stakeholders and experts
from Malaysia,
industry,

representing
academia and

the government,
non-governmental
organizations, were sampled
Delphi technique. Data was

using a modified
collected using a
modified NCD Scorecard under three domains
[governance, risk factors and surveillance &
research), supplemented by a brief interview. There
were nine indicators in the domain of governance,
four indicators in the domain of risk factors and two
indicators in the domain of surveillance & research.
The final score for each domain of the NCD

Scorecard was divided into quintiles of progress.
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